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TALENT + KNOW-HOW = Commune builds a team of experienced and

free-thinking talent around our core suited to
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We've worked in fast-food restaurants, call

centres, with customer service teams, in

factories, visited customers, worked on farms
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CREATIVE BRAVERY IS It's essential to really understand your
MORE IMPORTANT customers’ journeys and apply those insights to
THAN EVER. effective marketing strategies.

WE HELP YOU BUY THE Data + experience is the key to that
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"Marketlng strategyh& plannlng, brand development
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YOU CAN ONLY HAVE
TWO THINGS IN LIEL,
REASONS

AND RESULTS.

REASONS DON'T COUNT.

We believe there's a reason for results.
Hard work.
Clear thinking.

And giving your audiences irresistible reasons

engage, become your advocates (and bu .
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